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Introduction:

Change is essential ip any surround;
Academic Libraries are not ap €Xception t tll-Jr1
0 thi

into the digital libraries . Due to globalization with the help of ICT’s internet us

i i : . ; ers ac

information sources earily. Marketing has wider and deeper sense which expand the organiza ‘:35
: : 2 F on

successive activenets. We can access these digital contents earily by documents, usernames and

passwords.

Academic Libraries :
Libraries are called as ‘Brain’ colleges and educational institutes. They are also called as

the store house of knowledge and information. Libraries plays important role in the advancement
and progress of society. In libraries information & knowledge is saved in the form of books.

Today's books available in both printing & digital varrious so its easy to available. In society
libraries are of varrious types like public, special, institutional library.

Deffinition :

According for S.R. Ranganathan (1940) , “A library is 2 pul:ﬂi-:f mj;m:h :ﬂr
establishment charged with the care of collection of books and the duty of making
accessible to those who require using them.” S

“An academic library is an integral part of a co.llegc, “’f‘n‘;m;tz’ ar
Post-secondary education, administered to meet the informati
Students, faculty, and staff” (ODLIS,2002)

or other institution of
h needs of its

effective role, ICT

For teaching, rese
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( Information & Communication Technology ) is very effective for libraries as it makes eany 1,
avilable any books ut any where, Due to this old traditional methods of accessing library Yrvice

has been altered,
Muarket ;

Marketing :

Definition -

The modem way of marketing ; : :
e T g 1s the digita] Way of marketing of the
Institutions. Social media like Whatsapp, facebook, Twitter etc g Product of any
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Information explosion :
Due to availabity of various ways of information generation, various dey:
¥ mlal],‘ﬂ.d&u

infnnation Stores. ‘inf‘ormaﬁon dessemination facilities like fax, internet
' i .. & ng etc. information has been exploded and selective informat;
is bccummﬂ g effective bccausc of marketing information system. Hence Marketing :::‘] :?ﬂn
mmw f'c:r eﬁ;cfnvc use of mfom.lation. In order to provide in time avail:;)iii
M.arkeung ormation systcm is needed the planning implementation of polt'y'Of
rmation provided through marketing research w::

Marketing Information System for Library
Internal Marketing Information :

For notification of n
For circulation of peric
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 socopying of journal articles,

for .
b ﬁﬂcﬂng gervices.
a

Notific
\ra_;-iouﬁv
Libraﬂ website
U.tube
E‘ngletters
Alerts

9‘1

gtion about conference, seminars, workshop

social media, strategies for marketing

g-mail
plogs
Faceb0

ok, Twitter, Remote acces to subscribed sources

Kngwledge portal

Rss feed

Tutorial on Various Databases, pinterest, Assist in scientific endeavors, Tumbl
, Aumbiar,

Conclusion :
For the sake of users academic libraries need to do efficient & effective marketing of
ng o

ts & Services. It needs various objectives, planned strategy methodol

£ staff & implementation of marketting proeess. Libraries to serve u:e;g:;
throught various ways. Due 1o globalization science and
all walks of life. Libraries and information centres
idered tabe an excellent trend that
es. The new computer and

information produc
active participation 0
providing needed information
Technology have made a admirable impact on
are also N0 exception libraries & information centres in cons

makes the information products and services available in many varieti
the forms and formats of

has brought about marvelous change in
analyzes he various facets of marketing

In this contents, the paper
d other inspirational as well as

ias, blogs an
arketing strategies in academic libraries.

communication technology

various information sources.
techniques in academic libraries, social med

promotional materials are extensively used as m

Suggestion & Recommendation :

1. Should have plan, purpose, strategies

2. Identify user serve them.
3. Clear the obstacles in the path of users.

4. Focus on resources, funds, technologies, staff.
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5. Adopt new technology, use simple & user friendly language, communicate bﬁtter, 2t
feedback. ;
7. Actively participate in library consourtium
8. Adopt correct marketing approach, get proper guidance adapt changes.
9. Ibcrese funds if required, re-desing curriculum if required.
10. Take consant efforts, €ncourage library profess
workshop
11. User education for users,

ionals to take part in conference, S€Minarg
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